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#WomenToWomenOnReels: analysis of social media content, production of short
social media videos (reels), international roundtable discussion with young women.
#CoCreateTheToolkit: creation of a toolkit to provide young women with information
and theoretical and practical support for active citizenship.
#SoThatMoreCanCome: creation of a digital booklet for youth workers on the
results of the project.

#WeCoLead is a KA2 international strategic partnership which is co-funded by the
Erasmus+ programme of the European Union. It encourages young women to engage in
social responsibility, to initiate creative and innovative processes to create a new and
sustainable norm that promotes gender equality and mitigates climate change.

The project will take the following steps:
1.

2.

3.

The #WeCoLead Project



a limited social media content analysis exercise in a number of selected
sources, including social media trends and influencers;
focus group discussions with young women and a transnational roundtable on
the changes/impressions related to environmental matters and the Covid-19
outbreak.
development of reels videos which will reflect the main reflections of young
women around the discussed topics/issues.

The goal of this result was to better understand the personal and structural
struggles young women go through and the possibilities they see for themselves.
This result is based on the perception that, with growing isolation, distancing, and
feeling of loneliness, creating platforms to reflect on and communicate with people
about pressing challenges and to engage in something meaningful might be not
only positive, but also beneficial to all participant’s well-being. It thus explores the
idea of the target group coming together to engage in critical analysis, lead
reflection, and collectively speak for themselves, tapping on their sense of initiative.
This result is based on:

1.

2.

3.

#WomenToWomenOnReels - The Process



100% of the respondents described the actual situation of climate change with very
negative keywords, they all agree that we need to take action right away

The majority of the responders felt strong negative effects of covid - some of them
lost their jobs, some had physical problems due to the covid-stress, lots of them felt
the decrease of social connections.

However, some felt positive effects: they became more conscious about their health
(more sports, less unnecessary spendings) and about the environment (e.g. using
bikes instead of public transport) The respondents experienced much more waste
production due to the extreme increase of food delivery (in lots of cases they do
not use recyclable or biodegradable materials), and of disposable face masks.

Hungary - Local Findings







Regarding the impact of Covid-19 on various factors, the majority of
respondents claimed that they were indeed affected, mainly in their mental and
social life, while they did not consider that their gender had so much to do with
these changes.
On the impact of the pandemic on sustainable environmental development,
there is more ambivalence.
There is a general consensus, however, that a major problem that has been
created is the increase in household waste, but this seems to be compensated
by a decrease in atmospheric pollution due to the reduction in traveling

Through our research on the trending hastags in Greece, but also through the
responses we received to the survey entitled "Environmental Sustainability and
Covid-19: the impact on young women's health and socio-economic inequalities",
we present some conclusions, which are related to the specific themes.
More specifically, concerning the survey:

Greece - Local Findings









In terms of sustainable development, 90% believe that the Covid-19 pandemic has
caused a large increase in the purchase of disposable items, an increase in the use of
pollutants for sanitation and also an increase in the use of online shopping sites with the
ensuing consequences. Awareness of the negative effects of the pandemic on the
environment is confirmed by the fact that while environmental sustainability is now very
important to 82% of respondents, it was very important to 70% before the pandemic, an
increase of 12 percentage points.

The demographic analysis of the group that completed the survey shows that they are
mostly young women between the ages of 18 and 35 (82%) who live in a big city and
have a high level of education. Most of the respondents have a full-time job, are in a
stable relationship but do not have children.
About 50% of the respondents are responsible for household chores but for most of
them (62%) the pandemic has not caused an increase in workload related to
housekeeping. Interestingly, on the mental and physical wellbeing front, 90% of
respondents believe that the Covid-19 pandemic has had major negative consequences,
especially in terms of mental health, social life and job opportunities.

Italy - Local Findings







Increased level of stress and anxiety - negative effect on mental health
Difficulty in adjusting to online studying - hard to concentrate and learn.
 Depression feelings
 Restricted physical health and lack of motivation to keep active
Overwhelming to face many changes and restrictions at once
Lack of social contacts leading to isolation
Increased sense of loneliness

The majority of participating women were responsible for the household chores, although
some of them were students and thereby lived alone. Some women were married with
children and live with their families. It seems that the Covid-19 pandemic has not had a
major impact in regard to changes in their work at home (both with their family and in the
house). This could be because of the Swedish approach to the pandemic, with schools
mostly remaining open, and of the participants’ high educational level and professional
career. Many of them had the privilege of working from home and could manage the
overall situation without many disruptions in their paid and unpaid work. 
The effects of Covid-19 on women in Sweden in terms of mental health, social life, and
work/studies were the following:

Sweden - Local Findings











Despite this, Covid had some positive impact on the natural environment. Because
of restrictions many factories were closed and air pollution level was downgraded.
The participants of the survey mentioned that after the pandemic they started value
the sustainability more than before.

The participants of the survey were mainly women, who have got higher education
and were employed or self employed. 76.9 % of them live with two and more adults
in the household. 61.5 % had no children and 38.5 % had one or two kids. The results
of the survey show that the participants had different experiences during the
lockdown. Some of them found online work efficient, and most of them thought that
being at home with all the family members added more duties to the regular
housework and wouldn’t let them work effectively. Most of the participants
expressed negative responses regarding the impact of the Covid-19 on mental
health. They had depression, were stressed and felt less confident. 
According to the answers, during the pandemic the world’s economy lost millions of
dollars, millions of people lost their jobs, a lot of businesses were closed and there
will be more and more consequences, which affect the sustainable development.

Luxembourg - Local Findings
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